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Textile industries formed one of the main pillars of

Syrian industry in the past,and still is capable of being the key

driving force of the economy in the present and the future,

especially that it constitutes 28% of the GDP and around 33% of

the total exports of Syrian industry.The continuous evolution of

this industry in Syria is due to the fact that it mainly depends on raw

materials thatare readily available in the local market,and thatit benefits

from the distinct geographical position of Syria which enables this
< industry to market its products both locally and regionally in the light of
s the many Syrian laws and legislations that support this vital sector. et

After the remarkable success and a strong presence on local and regional levels, the 2nd edition
of the International Home Textile Exhibition — Home Textile, will be held at Damascus
Fairground, Syria from 27" to 31" of October, 2011. The exhibition’s main aim
is to support the Syrian textile industry and enable it to reach new Arab and
regional markets through the business opportunities it creates. The exhibition will
\ attract local, regional, and foreign companies that seek to reinforce their positions in
the Syrian market and move through it to reach regional and Arab markets, in the
light of the increasing global demand on textile products that is expected to reach
4.6% in the next 3 years.

Home Textile 201 | will also be an opportunity for its visitors to familiarize
A themselves with a variety of the latest high-quality home textile products that
\ . - " .

\ includes soft furnishings, curtains, linens and carpets that suit every taste and

) meet all the needs of houses, offices and various touristic establishments.
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Participating at ‘Home Textile’ achieves many goals for exhibitors and visitors including:

« Being alongside the biggest local and foreign textile companies

» Entering new local and regional markets
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 Displaying companies’ products in one of the most important markets in the region
e Promoting and launching new brands and trademarks
» Looking for new sponsorship deals, distributors, partners, and potential clients

» Being up-dated with the latest and most important developments in textile industries

« Enabling people to find different products in one place
« Strengthen the company’s position and its presence in the market
» Monitoring competitors’ activity and market movements and getting to know local and foreign industries

» Showcasing the most advanced technologies, machinery and supplies related to this industry

« Creating and cementing business relations with clients and purchasers in the market
« Communicating with consumers that can lead to creating new designs and marketing ideas

o Making use of the local and regional advertising and media campaigns that
accompany the exhibition
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! Exhibitor’s Objectives of Participating at
! Home Textile:
1
|

61 % ldentifying new clients

" " 57 % Increasing Sales

L
¢ 48 7% Strengthen company’s position in the market

~,© 44 % Promoting their trademarks

#
./ 41 % Launching new products or services

,© 26 % Analyzing the market

4
. 18 % Getting new agencies

,* 9 % Evaluating competing products and/or services

i
./ 5 % Entering the Syrian market
+7 29 % of exhibitors have signed deals during the exhibition

£
.7 63 % of exhibitors have achieved their objectives of participating

+* 72 % of exhibitors have stated that their participation in the exhibition has achieved
#

¢ agood ROI - Return On Investment
,

’
£

,* Visitor Profile:

£

#

£,
'
-

¥ o Local and Foreign Wholesalers and Retailers
# o Décor Engineers
. e Purchasing Managers of Restaurants, Hotels, Touristic Resorts and Hospitals
# » Exporters and Importers
’ e Producers and Manufacturers
e Furniture Manufacturers
o Consumers
o Government Officials

o Media and Advertisement Agencies

#
pis Home Textile 2010 has witnessed extensive visits of many business ladies, industrialists and specialists
“  who were interested in being informed about the latest models and products, where the number of
e registered visitors reached more than 7,000 visitors,and many business meetings were held between exhibitors

and visitors to discuss industrial and commercial deals.Visitors to the exhibition belonged to various categories:
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Facts about Textile Industry in Syria:

e -
o Textile industry is the second largest source of income for the Syrian economy, because it contributes with
5.4% of export revenue and 20% of total Syrian exports.

e The percentage of Syrian textile products’ exports to Arab markets is around 30-35% and is
increasing yearly.
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o Syria’s carpet exports have reached 2.23 billion Syrian Pounds in 2007 and this number has
doubled in 2008 to reach 4.37 billion Syrian pounds.
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« Syria’s carpet imports have reached 2.86| tons in 2008, valued at 2.345 billion Syrian
pounds increasing from 2.346 tons in 2007, valued at 1.66 billion Syrian pounds.

o Syrian textile products have become famous worldwide, like Damask that has
been named after Damascus, Brocade which is produced of natural silk,

Lgiw d&uuidl o im alajig
and carpets which have been produced in Syria since the l6th century.
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e It is said that the first hand loom ever was found in Damascus.

o Textile industry in Aleppo existed since the beginning of -
the 3" millennium BC. it is also noteworthy that the -

F
French city of Lyon has taken a lot from the textile industry §
of Aleppo.
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e Queen Elizabeth |l has chosen her wedding gown made of 1
Syrian Brocade.
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The Organizers: -
Arabian Group for Exhibitions and Conferences is a leading '\ '
company in organizing exhibitions, conferences, and events in Syria
and the Arab world. The company has started its activity since the
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late eighties and is registered with Damascus Chamber of Commerce l"-‘
under the category ‘Excellent’ since 1996, which is the highest
category in the ratings of the Federation of Syrian Chambers of 'y
Commerce. The company annually organizes a group of the most
important specialized exhibitions to keep up with the economic
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development that Syria is witnessing in terms of market movement and

openness in Syrian economic laws, those exhibitions are:
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Buildex Healthcare Inlife Buildex Healthcare Inlife
The Big 4 Show Syria Pharma Home Textile The Big 4 Show Syria Pharma
Safety & Security Medical IT Beauty Care Safety & Security
Syria Logistex Syria Chem Wedding Expo
Sintex Dentalcare Moms, Babies & Kids o
Syria Lab Vet Expo
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